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II. QUA TRINH PAO TAO

1. Pai hoc:

H¢ dao tao: Chinh quy;

Noi dao tao: PH Ngoai Thuong CS2 tai TP. HCM;
Nganh hoc: Kinh té ddi ngoai;

Nudc dao tao: Viét Nam;
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3. Ngoai ngi: 1. Tiéng anh Mtic d6 sir dung: lelts 6.0
2. Mturc d6 su dung:
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